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Abstract :

This study focused on investigating the impact of content marketing on brand image, by
applying the study to the Condor brand audience during the period from January 1 to March
31, 2024. The study used a descriptive analytical approach by designing a questionnaire and
distributing it to a sample of followers of ‘‘condor électroménager’’ page, in order to identify
the impact of content marketing on their behaviors and the brand image they form of the
Condor brand. The results of the questionnaire were supported by the results of participatory
observation, by working in ‘‘condor électroménager’’ page management team during the
study period. The study reached several results, the most important of which are that content
marketing plays an important role in shaping a positive brand image among the company's
audience, and also seeks to build strong relationships between the company and its audience

through interaction and message response services.

Keywords: content, marketing, content marketing, brand, brand image.
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2 _ Susan Gunelius, Content marketing for dummies,2011, United States, p10.

3- Yuriy Prudnikov -Anastasiya Nazarenko, The role of content marketing in the promotion of medical goods
and services, Health Economics and Management Review, 2021, Issue 1, p24.

4- Joe Pullizzi, EPIC content marketing: How to tell a different story, break through the clutter and win more
costumers by marketing less, 2013, p06.
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L. Content Marketing Institute. What is content marketing? Retrieved march 08, 2024 at 23:23 from:

2 Kristine, A Look Inside John Deere’s Successful History of Content Marketing, Content Cucumber, Retrieved
march 09, 2024,at : 00:12 from

3. Dave Mowitz, John Deere- The Man, Successful Farming, Published on January 17, 2018, Retrieved March

09, 2024,at :00:43 from .
4 Free logo design, Analyse et évolution du logo de John Deere, publié le 01/11/2023, Retrieved March 09,

2024,at: 00:50 from

23


https://contentmarketinginstitute.com/what-is-content-marketing/
https://www.contentcucumber.com/blog/a-look-inside-john-deeres-successful-history-of-content-marketing
https://www.contentcucumber.com/blog/a-look-inside-john-deeres-successful-history-of-content-marketing
https://www.agriculture.com/machinery/ageless-iron/john-deere-the-man
https://fr.freelogodesign.org/blog/2023/11/01/analyse-et-evolution-du-logo-de-john-deere

J Y1 Jiadll Al yall g pdaall Yl

Deere & ame nd (50 el Alaill Adlal) baw) 1876 daw cuyghs

) rax¥) Ol s 2kl Hlasall el Calgl Il gl s «Company
John glaal lly ¢ (Gaill e copobas o5 umal¥) sl Tt 43521 culS Gl
e b lele oyl oSl e Il Y Y Biee Aladll adle \gr Aw o) Deere
29 Adady) Ll 8 ‘Deer’ dalS e Lo oo Jall .&iw 148 )00 (e p&)l)
leagal ) Bseill Cilabss (gn] 58 53V (llly ¢ Blad) dand o (5] Capa)
Bpadll Al jld G Ll Adle e Al Bga ol gm0

. EVERGREEN

1876 1936 1937 1950
A\ N DEER
R 2 N DEE, \\“;’ DEp, 30 i3
(e % © g © Qé‘ .
e MOLINE I1L.
MOLINE, ILL. Tl Taany wae e Gty MOL{&T ILL.
1956 1968 2000

2

JOHN DEERE JOHN DEERE

JOHN DEERE

1

o) ye JOHN DEERE S,4 g shi :03 o3, J<i

&) Gaags Lk "The Furrow" dlas John Deere 4S54 calll (1895 4

Gie Gaded Bgs Alaall @2l 3) . p€ya) e yhall dla @iy 82ke Claglae aas

s Gl goryalt -

24



J Y1 Jiadll Al yall g pdaall Yl

CaY ddel)3l) Cgaly By Jlasiod 2aS Gue ball alas ) caag S Cilaslaall
912 ale dsla (98 (0Ble 4 e leaisn 8 Lla jeh clalg s lalas dlaall 020
S 2l (0 dilee milal may e ) ciladll gsina Osefiall e
e The FUrmow <uiS) el e Yang suaall cilaiiall gog sll 43,Lall cildley)
Cilaglaall 43 Bgige Daas leban Laa copeliall dad 13 (sinn mtiig ddjaall 4S)Loa
Wiy 3 AN Glesse Lad i) i) g el 3l agihlen Cpenil A8 3l

sl asell JISET e IS8 Jf <l The Furrow dae ol Jsil

Aol ) Jssld BN (o sl aSiSay

il gl a3 The Furrow alas :04 a8, J<al

25



J Y1 Jiadll Al yall g pdaall Yl

rggiaally (Gipadl) Jon Cilbragas 1 AU Cauali-2
:Sgiaally (Gugmdl) £ 198l 1 JgY) llaal) — 1-2
o Chiay L lgiad cabiad ulaay dclyl daaiiy (ggimall Gugedll Cibidy
i 33k L lgiay cie rapad) ) (sinall ra Gy Lo Lgiag coday (sl U<
Hlie Saip claye iy (Al sl
Sy «oelia) iy colm¥) Ciad jpealls (Gisedl) b S duaal gl 1 gl @
o @sinn ) GAY lgindly eV G585 L Bale ol 35 58131 8
(JEd Jue Jo daid aills &)l WiS)liag de gulaill dcaje €T jgua
chsdial eSS %50 dawty ddpall siiall pe delil) 2 cpund o
L ial
Lylaill Akl (gginall g Jola goandll alalia aladna) (Ko ralagad o
B2 ol ahlie o Llgll Jyeagl Wysgas o Jeaw Al L@l il
Jeag o2l alasind o) celatia e Capall 3 cpldindl g i) aeles Blelis

Flia chyil) b AR Al O e uldinall $leall

1. Nancy Howard, The importance of image in content marketing, Joshua Lyons Marketing, Published on
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1. AlContentfy team, The Benefits of Podcasting for Your Content Marketing, AlContentfy, Published on
November 06, 2023, Retrieved March 16, 2024,at 10:00, from

2. Aliyar Azimov, The Role of Infographics in Content Marketing, FS Poster, Published on February 13, 2022,
Retrieved March 16, 2024,at 10:16, from
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